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2011 Partner Awards Ceremony
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New GreenChill Partners
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New GreenChill Partners

» 54 GreenChill Partners
= 7,300 GreenChill Partner Stores

= GreenChill Partner stores throughout all 50 states
& District of Columbia

= Partners commit to go beyond regulatory
requirements to

« Measure & report corporate-wide refrigerant stocks and
emissions

« Set an annual refrigerant emissions reduction goal

= | ast time GreenChill will give out New Partner
Awards



This is the last
year we will give
out awards for
new partners!
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Distinguished Partner
Awards
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Distinguished Partner Awards

= Award is based on special contributions and overall
participation in the Partnership

= Two Distinguished Partner Awards each year

= This year’s supermarket partner winner:

« Test market for hydrocarbon refrigerants pending SNAP
approval

« One of the first CO2 cascade systems in the nation

« Participated in GreenChill’'s monthly roundtable discussions
and reported data & experience to other partners

« Incredible commitment to Store Certification Program
« Represented GreenChill at conferences
« Spoke & presented at GreenChill monthly webinars
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Distinguished Partner Awards

= This year’s equipment or chemical
manufacturing partner winner:
« Is an individual, not a company

« Made GreenChill’s Store Certification Program his
personal mission

« Personally responsible for the majority of the 20
store certifications achieved by supermarkets
using his company’s systems
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Distinguished Partner Awards
Supermarket Partner Equipment or Chemical
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Store Certification
Excellence Award
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Store Certification Excellence
Award

= First time

= Company achieved 14 store certification awards
over the past year

= 12 silver awards; 2 gold awards

* Proof that centralized DX systems can & do
achieve store certification awards if they are
designed with standards in mind



Store Certification Excellence Award
Most GreenChill Certified Stores
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Best of the Best Award
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Best of the Best Award

= Best of all newly certified stores of the past year
= Only new platinum award this year

= 1st CO, cascade system in the nation to achieve
GreenChill Platinum

= Only 235 pounds of refrigerant used for
commercial refrigeration
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Best GreenChill
Certified Store
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Emissions Reduction
Goal Achievement Award
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Emissions Reduction
Goal Achievement Award

= Only two partners achieved 2010 emissions
reduction goal

= All partners set very challenging annual goals

= GreenChill Partner average commercial
refrigeration emissions rate is 13.4%

= Emissions reductions of 7.6% & 6% in one year



Emissions Reduction
Goal Achievement Award
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Most Improved
Emissions Rate Award
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Most Improved Emissions Rate Award

= Estimated national emissions rate is 25%

= GreenChill partners are significantly better:
* 6 partners at 10% or lower
* 60% of all partners below 15%

» This year’s award winner achieved a reduction of
17.3% in 2010

» Second time winner of Most Improved Award
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Most Improved Emissions Rate Award
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Best Emissions Rate
Award
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Best Emissions Rate Award

= Two categories: Small/Independents & Retail
Chains

= Only award given based on total corporate
emissions

= Corporate-wide emissions rate (commercial
refrigeration, HVAC, and stand alone units) of
6.5% in 2010



Best Emissions Rate Awards
Small/Independents Retail Chains

’“cQu ad%

\./5 FARMrRs MARKFT

' q/ FOOD MARKETING INSTITUTE
8




